Session Four
Learning objectives:
· To recall and consolidate their knowledge of key vocabulary and their definitions.
· To learn and understand how social media companies and apps take information about us through our engagement with specific content.
· To learn and understand how social media companies and influencers use engagement and ragebait to push more misogynistic content.
· To learn and understand how to reduce the impact of misogynistic content on themselves and others 





	Facilitator guidance
Introduction
The repetition of the key vocabulary should be consolidating and ‘sticking’ in the pupils working memory. Adapt approach as needed, it’s preferable at this point to make pupils recall words from definitions, rather than just getting them to recall the word.

Misogyny: prejudice, negative opinions or irrational hatred of women and girls.
[bookmark: _Hlk180745390]Online diet: The things we see, watch and listen to online as well as the effect this has on us. This can be healthy or unhealthy.
Internalise: When we hear or see things, we take in this information. This is called internalising. We are not aware of this, but it affects how we think of ourselves.

 
Pupil Activities
Introduction
Pupils are reminded of the purpose of the programme and that in this session we will be providing strategies to help them manage their online diet so that it can become more ‘healthy’ (PPT: SLIDES 1-3).

Recap
Pupils undertake a quick knowledge check (PPT: SLIDE 4) and are asked to match the word with the description that is shared. 



























Facilitator guidance
What do social media companies know about us
 Use Slide 5 for open discussion to establish pupils’ understanding of how technology/social media collects data on users (both voluntarily and involuntarily). Pupils will likely make reference to AI home devices, acknowledge that this is an issue but redirect conversation to focus on social media platforms. 
Key learning point:
It is important to highlight how engagement on social media includes when we like, comment and share content. Explain that some apps even record the amount of time we view a post before scrolling on and that if we spend longer looking at a post, we will get more of those posts. They do this to encourage us to look at more content that is similar and spend more time on the app. The longer the time we spend on the app, the more money they make. This point can be further emphasised by highlighting social media usage is ‘free’, but our attention ends up being the ‘payment’ or currency.

When pupils have completed the True or False activity they are encouraged to share reactions, they may be surprised or shocked to see this mechanism. Slide 18 gives a clear illustrative example of how algorithms work, and it is important to clearly state this is an algorithm, algorithms are how social media decides what to show you. 

 Remind them that the Apps or platforms have spent years researching how to get us to spend more time on their platform so they make more money. Slide 18 can also be used to get pupils to reflect on how algorithms impact our online diet. 
Pupil Activities
What do social media companies know about us
Pupils are encouraged to talk about when the times they have felt that their phone or device is listening to them. They learn that it isn’t someone physically spying on what they say, but that their information is being collected by the apps they use and the content they engage with. (PPT: SLIDES 5-8).

Pupils have this illustrated to them through their participation in the True or False activity. They are asked to go to one side of the room if they think the answer is True, or if the answer is False. Once the question has been asked, and the pupils make their decision, the answer is revealed. This illustrates very clearly the information social media companies and apps take from them through their engagement. Once this activity has ended, pupils are given the opportunity to understand how algorithms work. This information is taken directly from research into Persuasive Design (PPT: SLIDES 9-18).











	















	


	Facilitator guidance
Why is there misogynistic, or other forms of harmful content online?
Emphasising the impact of social media content/algorithms on emotions is key to illustrating why these conversations are important for young people. 

Use Slide 23 as an opportunity to explain to pupils that influencers are motivated by the potential for fame and money if their videos are picked up by the algorithm and lots of people engage with it. This can be described as the ‘attention economy’. Encourage pupils to reflect on whether they’ve seen any content creators that are motivated just by fame and money. Do not try and lead the conversation with referring to specific content creators, only discuss specific examples if pupils bring them up.

Extension: Some influencers have ‘crossed’ over from online spaces (YouTube, TikTok) to mainstream media (TV channels, presenting at red carpets, guests on daytime TV). You can ask the pupils to consider how online influencers who use misogyny crossing over to other spaces may:
a) impact other people looking to get famous online 
b) build a bridge or polarize groups of people 
c) impact people who aren’t choosing to watch misogynistic content 


How can we tackle misogyny being shared online? (PPT: SLIDES 24-26)
Depending on group dynamics, choose whether they should write down their ideas before sharing with other groups.
The purpose of this section is to ensure pupils are aware of basic digital literacy skills (eg blocking, reporting, ignoring harmful content, telling an adult around them if they feel upset or worried by anything they see online). Alongside individual skills, this section can be used to promote citizenship/civic responsibilities by encouraging pupils to reflect on ideas of what relevant adults can do to address misogyny. Where relevant, you can bring up real world examples of social media companies actively preventing/reducing the impact of harmful content, or evidence of those who are enabling harmful content to be shared online. 

Additional questions:
Some pupils may express that they feel they have not seen misogynistic content being shared, or they may not consider misogynistic content to be a prominent issue. Ask those pupils to consider the following: 
· Based on what we’ve learnt over the past few sessions, how could we identify if something is misogynistic? 
· How would they feel if their sister/aunt/female cousin/mum saw a comment that was misogynistic? How could they support them? 
· If the social media platforms they use don’t have incidents of misogyny, what features may be in place to prevent this from happening?


Pupil Activities
Why is there misogynistic, or other forms of harmful content online?
Pupils learn that algorithms/social media companies focus on engagement, and therefore engagement due to intense emotions (such as anger, sadness) is encouraged online. Pupils are shown a contrasting depiction of algorithms (Slide 21) which shows the impact of seeing ‘rage bait’ content. 

Pupils reflect on why influencers may be motivated to use misogyny as rage bait. Pupils are made aware that the supposed potential for money/fame is a reason why influencers may use misogyny in their content. (PPT: SLIDES 20-23)

How can we tackle misogyny being shared online? (PPT: SLIDES 24-26)
Pupils reflect in pairs or in small groups about what they can do as individuals if they see posts or comments shared online, and what they would recommend social media companies to do to prevent misogyny being spread through content. Their answers are either written down on individual pieces of paper, or written on a whiteboard in the classroom.





























	


	


























	




